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Unilever commitment & Promise. |
Our purpose. Why we are here. N

NUTRITION
Our purpose is to make sustainable living commonplace.
It's why we come to work. It's why we're in business.

It's how we inspire exceptional performance.
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We are all about Sustainable growth g‘iom :‘ N
Unilever strives to do more good for our planet and our society — not J@ ;F:
just less harm. We want to act on the social and environmental issues & a D?f“
facing the world and we want to enhance people’s lives with our Q\JGG
innovative, sustainable and high-quality products. @a

We will win with our brands, powered by superior

products, innovation and purpose.



Knorr's commitment & Promise.
Our purpose. Why we are here. N

NUTRITION
75% of the global food supply comes from just |2 plants and 5 animals

Knorr is reinventing
food for humanity by

SEIT 1838 ®
Getting food that is good for people and the planet on 7 billion %om
plates by:
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Championing MORE PLANTS Championing LESS MEAT Growing & producing foods in ways that
are sustainable,

restorative and regenerative




Out of all the crops in the world...
Why Millet?

NUTRITION

“Millet is 3 to 5 times more nutritious in terms of minerals and

vitamins to the widely promoted rice and wheat”
(Moi University, 2016)

“Millet can be easily produced even in adverse climatic conditions. He also
noted that millets can be grown without chemicals and thereby can contribute
to safeguard the health of both humans and the soil, thereby giving strength to
the rural economy” (Prime Minister Narendra Modi @ the UN)

Finger millet is originally native to the highlands of East Africa and was

domesticated before the third millennium BCE. Wikkipedia.

The U.N.'s Food and Agriculture Organization wants to see the millets market grow
in part because of their climate resiliency, but also because they're nutritious and
could help diversify the global food system. But millets haven't gotten the same policy
investment and research attention that corn, wheat and rice have received.




Out of all the crops in the world...

Why Millet?

Future 50 of Foods

*  Protecting biodiversity in Kenya and educating farmers on
growing Finger millet and the benefits

* Plant based breakfast versus sausages common in Kenya
* Improving dietary diversity in country where malnutrition

is top-3 public health issue and obesity is rising at same time

=> Excellent match with F50
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Making Millet a loved ingredient. @

Creating millet-product that meet consumer painpoints
NUTRITION

Today, millet is low demanded because it's a not a core part of the Kenya
consumers menu or daily repertoire. Unlike Maize, Wheat/Flour, Rice. Cereals

The RM are used to make product which meet real consumer needs (or pain points)
Eg: Maize is used key for Ugali — eaten with stew as filler/satisfier/accompany. Not
masking the flavour of the stew, and good mouth feel.

What can Millet be used for? That meet a Real Kenya Consumer or Household need?

Make millet ‘catch national fire demand’ by producing/creating a food product which meets and
solves a real need or problems by the Kenya consumer or household. Or presents an opportunity

to becomes something consumers or household will love.

Using millet, create the next best thing since sliced bread!

No better timing: This is the UN year of Millet. (2023)



