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Source: Euromonitor, Total Global Categories

biscuits & 
baked snacks chocolate

2022 net revenues:
$9.5 billion

2022 net revenues: 
$15.6 billion

#3 in Snack Bars

#3 

#1 in Biscuits

in Cakes & Pastries

#2 in Chocolate

LITTLE BIT ABOUT MONDELEZ … WE ARE A GLOBAL SNACKING LEADER!
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a taste of who we are

* 2022 category position. Source: Euromonitor
**Includes both cash and product donations

at MONDELēZ INTERNATiONAL, INC. (NASDAq: MDLZ) 
we make it our mission to evolve the role 
SNACKiNG pLAyS iN CONSUMERS’ LivES By DELivERiNG ThE 
right snack, for the right moment, made the right way.  mdlz % of 2022 net revenues 

by category

Biscuits & 
Baked Snacks

50%

Chocolate
30%

Gum & Candy
11%

Other
9%

$26b
2019 net 
revenues

We have 
approximately 
91,000 diverse 
and talented 
employees

around the world

~91k 150+
Our snacks 
are enjoyed 

in more than 
150 countries* 

$50+ million 
charitable 

contributions 
in local 

communities 
in 2022**

$50m$31.5b
2022 

net revenues 
of approximately 

$31.5 billion

~40%
~40% of 2022 
net revenues 

from emerging 
markets

% of 2022 net revenues 
by geography

Latin America
12%

Europe
36%

North America
31%

Asia, Middle East 
& Africa

21%

$31.5b
2022 net 
revenues
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Dow Jones 
Sustainability Index

S&P 
Global Sustainability 

Yearbook

awards

ESG Industry 
Top RatedWorld’s 

Most Admired 
Companies
America’s 

Most Innovative 
Companies

Most 
Sustainable 

U.S. Companies

Most Trustworthy 
Companies



powerful portfolIo of IconIc and InspIrIng brands

Iconic 
>$1b brands* 

LEADiNG “TASTE Of NATiON” 
local jewels

most loved snacking brands
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we offer a broad range of delicious, high-quality snacks for consumers 
who seek both nutrition and indulgence

*Nielsen Value Sales 2022



scale sustaInable snackIng
lead 

where we matter most
drive change

where the world needs it most

Ingredients social climate packaging
cocoa & wheat human rights co2 emissions waste

our strategy
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scale sustaInable snackIng

1. Preliminary estimated 2022 results [subject to change]; final 2022 results will be published in Snacking Made Right report in Q2
2. Mass balance sourcing method
3. Roundtable on Sustainable Palm Oil
4. As part of joining SBTi Business Ambition for 1.5°C, we are currently updating our Scope 3 footprint to capture and reflect the impact of our ongoing mitigation strategies
5. Indicator covers Nov ‘21 to Oct ‘22 period

Cocoa volume for Chocolate brands sourced via Cocoa Life

Maintain 100% Palm Oil volume RSPO3 certification 

social

Ingredients
2022 results1

Child Labor Monitoring & Remediation Systems (CLMRS) 
coverage in Cocoa Life communities in West Africa

~80%
~100%

~>70%

Reduction in Food Waste in internal manufacturing (vs 2018)

CO2e emissions reduction from scope 1&2 (vs 2018)climate

Reduction in Absolute Water Usage in priority sites (vs 2018)

~-26%
~-15%

~-23%

2025 goals
100%
100%

100%

-15%
-10%

net zero

Packaging designed to be Recyclable
packaging

~96% 100%

2

by 20504

5

our strategy
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$1b
$1 billion

investment 
by 2030

100%
Goal of sourcing 

100% cocoa volume 
for our chocolate 
brands through 

Cocoa Life by 2025

cocoa is the essence of our chocolate loved by millions of people 
around the world. 
cocoa is life for us, the farmers who grow it, and their communities. 
our cocoa life program holistically tackles the complex challenges 
cocoa farmers and their communities face, including climate change, 
deforestation, gender inequality, poverty and child labor. 
cocoa life is dedicated to making an impact across the cocoa supply chain, 
not just in farming communities, but in the chocolate we all enjoy.

Holistic approach 
leveraging external 

advisors and partners with 
KPIs measured through 
third party verification 

scale sustaInable snackIng
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mondelez based In 7 cocoa ,countrIes, 3 In afrIca 



environmental Deforestation & soil degradation. 

low farmer 
incomes 

Poverty limits adoption of new 
technologies. 

Other crops have at least doubled 
yields since 1960s, cocoa yields have 
barely moved. 

low crop 
yields

PEOPLE

PLANET

PROFIT

cocoa farming faces many complex challenges
sustainable agriculture - people, profit, planet
2022-mdlz-snacking-made-right-esg-report.pdf (mondelezinternational.com)

Vicious cycle of soil degradation, low yields & 
further extensification/deforestation. 



breeding & agronomy 

pathways to sustainability 
breeding superior clones precision agronomy with 

existing & new genetics 
Improved planting 
material (yield, resilience, 
quality)
Increased genetic diversity

Improved  fertiliser/irrigation/ 
shade/soil management
Alternatives to pesticides 
(biopesticides + early warning) 
Enhanced pollinators on-farm
C-sequestration  (agroforestry) 

higher yields, low carbon, resilience  
1

Increase yields to improve farm income 
and reduce risks of further land use 
change & loss natural ecosystems.  

Increased input efficiencies to reduce 
waste, costs and  GHG emissions.

Cocoa agroforestry to enhance resilience, 
diversify farm income and sequester 
carbon.  

mondelez r&d program to deliver sustainable cocoa 
farming

high-tech & modernized smallholder 
farm models



affordable tools to monitor and control will be key to 
scaling precision farming 

precision farming 

yield quantity & 
quality pest and disease nutritional 

deficiencies 
water 

deficiencies 

Traceability; 
forecasting; 
Data to inform 
Continuous 
Improvement 

Targeted nutrient 
application;  
Resource use 
efficiency; 

Shade, Cocoa, other 

Early Warning for 
Preventative measures;  
Reduced chemical use   
Reduce impact of outbreak 

tree mortality 

Targeted water 
management 
Drainage? Irrigation? 
Mulching?
Minimise losses IN El Nino 
and La Nina years  


